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The term “podcasting” was coined in 2004 by journalist Ben Hammerseley as a portmanteau of 
“iPod”—the still new Apple device that allowed users to download MP3 audio files and listen to 
them on the go—and “broadcasting,” a reference to the radio shows from which most early

podcasts took their forms. (McGregor, 2022)

It is a way to digitally record and store and publish interviews or stories or any kind of audio. 
Podcasts can be a single episode, it can be a series, or they can be in a project that goes on, for 
instance, every week without like indefinitely, basically. (Simone Eringfeld, 2021, p. 1)

What is a podcast 



Podcast Numbers

Podcasting has reached the highest numbers ever, with 90 million Americans being weekly podcast listeners. 

(“Podcast Statistics and Data [March 2023],” 2023)





Scholarly Types

• General Audience – Popular research topics

• Pre-lectures are increasingly being incorporated in the classroom to communicate information 
and supplement traditional delivery methods (Srai Jra)

• Podcasts for Pedagogy 

• Authentic and team-based assessments (Wakefield et al., 2022, p. 1)

Commercial Types

• News/Education

• Comedy

• Entertainment

• Product Plug

Types of Podcasts



Between the Data Podcast

62 Episodes

44,761 Downloads

Qualitative research has the power to positively impact people’s lives. 

Join Dr. Stacy Penna, NVivo Community Director, as she talks to qualitative researchers to discover 

their innovative research methods, applied practices and passionate insights. 

Whether you are a student, new to qualitative methods or a published qualitative researcher, this 

is the podcast for you.
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• Collaborative Podcasting (Lindsay Day, Ashlee Consolo, Heather Castleden, et al., 2017)

• Podcast case study: useful to capture expressions of a given social phenomenon (Airoldi, 2018; 
Yin, 2009)

• Podcast Ethnography: explores a particular universe. The podcast is a field site, the location ‘in 
which the social processes (Lundström & Lundström, 2021, p. 296)

• Sonic Methodology:  uses fragments from podcasts to elicit rich responses from research 
participants in interview settings or focus groups (Simone Eringfeld, 2021)

• Ethnographic Market Research 

Research Methods with Podcasts
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Learning in classroom
• Research Methods

• Data Collection Techniques

• How to work on a research team

• Use as Sample Data in class

Research Process

• Data for research

• Publish to share research

• Promote academic research to larger non-academic audience

Academic: Voice of Researcher



Enablement

• Internal company training: support, customer success, sales

• Onboarding new employees

• Marketing Personas

Engagement

• Content – blogs, social media, case studies

• Community – share and connect

Product Development

• Features

• Improvements

• Future uses

Commercial: Voice of the Customer



Voice of Customer/Researcher

Method
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Analysis



Voice of the Customer/Researcher

Research 
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Questions?



Register Here Register Here 

Thought Leadership Webinars

https://lumivero.com/all-events/
https://lumivero.com/all-events/


Register Here Register Here 

NVivo User Groups

https://lumivero.com/all-events/
https://lumivero.com/all-events/
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Lumivero Community

• Research Webinars  

• Podcast: Between the Data

Share and Learn

• Product User Group Meetings 

• Research Online Groups 

Connect

• Early Career Researcher Grant - 2024

Funding OpportunitiesJoin Now 

https://lumivero.com/resources/webinars-events/
https://lumivero.com/resources/podcasts/
https://community.lumivero.com/s/events
https://community.lumivero.com/s/groups/nvivo-groups
https://community.lumivero.com/


Raffle – 12 Month License 
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